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This data displays the results of the OCWB Social Impact outreach
survey conducted with City of Richmond residents impacted by
poverty. This survey is designed to identify opportunity gaps of
residents and provide potential solutions in real-time. Reported by
residents, for residents.
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Divisional Overview
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This model displays the Office of Community Wealth Buildings successes thus far, allowing
residents to keep an eye on progress for the current fiscal year in the fight against poverty.

It is the offices responsibility to create transparency and equity to better equip and serve
challenged communities.
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Funnel Model @ Divisional Goals
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This model captures engagement and retention through the
Office of Community Wealth Building pipeline; allowing the
office to better understand the experience of residents as they
pursue career acquisition, credential attainment, employment
stabilitv. and ubpward mobilitv.
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Purpose for visit: @ AmeriCorp @Fast Track @ open house @ OCWB @ pathway

AmeriCorp

Fast Track

open house

OoCcwB

pathway

o

10 20 30 40 50 60 70
Visitor Count



